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ABSTRACT A credit card is a device, which enables the holder to obtain goods on credit from specified supplies. The 
holder of the card in some cases has to pay the yearly subscription and the suppliers also have to pay commis-

sion on sales to the bank or other body issuing the card. The suppliers are paid promptly and so are protected against bad debts, while 
the holder makes a single monthly payment to cover all his purchases for that period. Credit cards are issued only after the applicant’s 
credit worthiness has been accepted as satisfactory. Coimbatore is one of the commercial cities in south India. For this study different 
types of banks were selected and card holders of different banks were approached in for collecting the data. 300 card holders of the 
leading banks were approached in for collecting the data. 8 top banking institutions who are issuing the credit card were selected for 
the study.

A Study on the Customers Opinion on 
the Benefits of the Credit Cards Around 

Combatore District

A STUDY ON THE CUSTOMERS OPINION ON THE BENEFITS 
OF THE CREDIT CARDS AROUND COMBATORE DISTRICT
Credit Card, as the name indicates, enables the cardholders to 
enjoy credit from the issuing bank for a specific period after the 
purchases. During the intervening period, the cardholder is al-
lowed to use the card for incurring further expenses.1 Benefits 
are the advantage or profit gained from the credit card. This in-
dicates how much the respondents are being utilized by their 
concerned credit cards. 

The card would be made of plastic board, it would act as identity 
card, it would be a store of value, it would contain units of value 
that would be cancelled as goods and services were acquired, 
it would provide limited extended credit (in the form of an ad-
vance against next year’s issue of wealth), and it would not be 
possible to transfer the cards from one person to another. Ac-
cording to his credit rating, holder of the credit card may be al-
lowed a specified amount of credit from one month to another.2

Foscht, Maloles, Swoboda and Chia (2010)3 in their study on 
“Debit and credit card usage and satisfaction: Who uses which 
and why – evidence from Austria” seeks to explore the link be-
tween the choices of payment mode to customer satisfaction. 

METHODOLOGY 
OBJECTIVES 
·	 To find out the impact of demographic variables on the Ben-

efits of the credit cards.
·	 To examine the Benefits of various credit card its influence 

on customer. 
·	 To identify the mode of purchasing by the credit card hold-

ers.
·	 To find out the type of credit card used by the credit card 

holders based on the benefits.

The study is a kind of descriptive research.Coimbatore is one of 
the commercial cities in south India. For this study Two stage 
convenience random sampling was technique was adopted. In 
the first stage the different types of banks were selected and 
in the second stage card holders of different banks were ap-
proached in for collecting the data. 300 card holders of the lead-
ing banks were approached in for collecting the data. Percep-
tion on benefits can be influenced by the personal profile of the 
respondents. To study this influence “Z” test and ANOVA tech-
niques are applied.

Z Test
1.	 GENDER OF THE RESPONDENTS AND THE BENEFITS OF 
THE CREDIT CARDS
Null Hypothesis: Both Male and Female Respondents enjoy on 
an average of same level of benefits from the credit cards.

Gender Mean Level of 
Opinion

Std. 
Deviation

Co-
Variance IZI Sig.

Male 28.60 High 3.88 15.03 .719 .397
Female 28.87 3.71 13.74
Source: Primary Data

The Level of opinion of the respondents on the benefits of the 
credit cards with respect of their Gender is High. The Sig (p) 
> 0.05 the level of significance we accept the Null Hypothesis. 
Both male and female respondents enjoy on an average of same 
level of opinion on the benefits from the credit cards. 

2.	 TYPE OF FAMILY AND THE BENEFITS OF THE CREDIT 
CARDS
Null Hypothesis: Both Nuclear and Joint families of the respond-
ents have the same type of opinion regarding the benefits of the 
usage of credit cards

Type of 
family Mean Level of 

Opinion
Std. 
Deviation

Co-
Variance IZI Sig.

Joint 28.84
High

3.78 14.30
.002 .967

Nuclear 28.63 3.79 14.36

Source: Primary Data

The Level of opinion of the respondents on the benefits of the 
credit cards with respect to their Types of family is High. The Sig 
(p) > 0.05 the level of significance we accept the Null Hypoth-
esis. Both nuclear and joint families of the respondents are very 
much benefited by the usage the credit cards. 

3.	 MARITAL STATUS AND BENEFITS OF THE CREDIT CARDS
Null Hypothesis: Both Married and Unmarried Respondents are 
having a same level of opinion regarding the credit cards.

Marital 
status Mean Level of 

opinion
Std. 
Deviation

Co-
Variance IZI Sig.

Unmarried 28.92
High

3.79 14.35
1.641 .201

Married 29.07 3.80 14.41

Source: Primary Data

The Level of opinion of the respondents on the benefits of the 
credit cards with respect to their Marital Status is High. The Sig 
(p) < 0.05 the level of significance, the Null Hypothesis is reject-
ed. The respondents have different level of opinion regarding 
the benefits of the credit cards. 

ANOVA
4.	 AGE OF THE RESPONDENTS AND THE BENEFITS OF THE 
CREDIT CARDS

The level of opinion on benefits with respect of their age is High. 
When compared with other age groups, the age group of the re-
spondents in 41-50 was benefited more. 

Age Mean Level of 
opinion

Std. 
Deviation Co-variance

Below 30 28.19 High 3.80 14.46
31-40 28.61 High 3.95 15.59
41-50 29.80 High 3.63 13.16
Above 50 28.70 High 3.62 13.14
Source: Primary Data
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Null Hypothesis: Irrespective of their age the respondents give 
same level of opinion on the benefits enjoyed by them from the 
credit cards.

Age Sum of 
Squares df Mean 

Square F Sig.

Between Groups 201.680 3 67.227 3.874 .009
Within Groups 10585.753 296 17.354
Total 10787.433 299
The Sig (p) < 0.05 the level of significance, the Null Hypothesis is 
rejected. The opinion on the benefits differ from one age group 
of the respondents to the other. To find out which age group has 
significantly higher opinion on benefits Post Hoc Test is applied.

Post Hoc Test Multiple Comparisons

Age (I) Age (J) Mean Difference (I-J) Sig.

41-50 Below 30 1.61385(*) .004
31-40 1.18991 .064
Above 50 1.10000 .403

The respondents of age group 41-50 has significantly higher 
opinion on benefits than the respondents of age group below 
30. 

5.	 EDUCATION OF THE RESPONDENTS AND THE BENEFITS 
OF THE CREDIT CARDS
There is a High level of opinion on benefits from all the respond-
ents except those who belongs to school education shows Above 
average on the benefits. 

Education Mean Level of 
opinion

Std.
Deviation

Co-
variance

School education 26.01 Above Average 4.24 17.97

Under graduate 28.45 High 3.85 14.86

Post graduate 29.25 High 3.67 13.49

Professional 29.49 High 3.49 12.21
Source: Primary Data

Null Hypothesis: Irrespective of their education the respond-
ents give same level of opinion on the benefits enjoyed by them 
from the credit cards.

Education Sum of 
Squares df Mean 

Square F Sig.

Between Groups 737.954 3 245.985
14.931 .000Within Groups 10049.479 296 16.475

Total 10787.433 299
The Sig (p) < 0.05 the level of significance, the Null Hypothesis 
is rejected. The opinion on the benefits differs from one educa-
tion group to the other. To find out which Education category 
of respondents has significantly higher opinion on benefits Post 
Hoc Test is applied.

Post Hoc Test Multiple Comparisons
Educational 
status (I) Educational status (J) Mean Differ-

ence (I-J) Sig.

Professional
School education 3.47326(*) .000
Under graduate 1.03309 .123
Post graduate .23805 .946

The respondents of the Professional education have significant-
ly higher opinion on benefits than the respondents of School ed-
ucation category. Though there exist difference between other 
groups, the difference is not significant.

6.	 OCCUPATION OF THE RESPONDENTS AND THE BENE-
FITS OF THE CREDIT CARDS
The respondents level of satisfaction on benefits with respect of 
their Occupation is High. When comparing, the respondents in Pri-
vate sector are much benefited than other category respondents. 

Occupation Mean Level of 
opinion

Std. 
Deviation

Co-
variance

Private sector 28.79 High 3.67 13.45

Government sector 28.71 High 3.93 15.41

Self employed 28.54 High 4.09 16.75

Professional 28.51 High 3.84 14.78

Source: Primary Data

Null Hypothesis: Irrespective of their occupation the respond-
ents give same level of opinion on the benefits enjoyed by them 
from the credit cards.

Occupation Sum of 
Squares df Mean 

Square F Sig.

Between Groups 27.045 3 9.015

.518 .675Within Groups 10621.628 296 17.413
Total 10648.673 299
The Sig (p) > 0.05, the level of significance we accept the Null 
Hypothesis. The association between the Occupation and level 
of opinion on the benefits of the credit cards is significant.

7. INCOME OF THE RESPONDENTS AND BENEFITS OF THE 
CREDIT CARDS
The respondents level of satisfaction on benefits with respect of 
their Income is High. 

Income Mean Level of 
opinion

Std. 
Deviation Co-variance

Below 10000 28.91 High 3.89 15.17

10001-20000 28.04 High 3.88 15.08

20001-30000 29.57 High 3.73 13.91

30001-40000 28.55 High 3.69 13.62

Above 40000 28.22 High 3.89 15.14

Source: Primary Data

Null Hypothesis: Irrespective of their income the respondents 
give same level of opinion on the benefits enjoyed by them from 
the credit cards 

Income Sum of Squares df Mean 
Square F Sig.

Between Groups 220.643 4 55.161
3.221 .013Within Groups 10428.030 295 17.123

Total 10648.673 299
The Sig (p) < 0.05 the level of significance, the Null Hypothesis is 
rejected. The benefits of the credit cards differ from one income 
group of the respondents to the other. To find out which income 
group of respondents has significantly higher opinion on ben-
efits Post Hoc Test is applied

Post Hoc Test Multiple Comparisons

Income (I) Income (J) Mean Difference (I-J) Sig.

20001-
30000

Below 10000 .65778 .784

10001-20000 1.53169(*) .006

30001-40000 1.01884 .295

Above 40000 1.35502 .307

The income group 20001-30000 has significantly higher opin-
ion on benefits of the credit cards than the income group of 
10001-20000.Though there exist difference between other 
groups, the difference is not significant.

8.	 MODE OF PURCHASE OF GOODS BY THE RESPONDENTS 
AND BENEFITS OF THE CREDIT CARDS
The respondents level of opinion on benefits with respect of 
their Mode of Purchasing is High. 
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Mode of purchase Mean Level of 
opinion

Std. 
Deviation Co-variance

Cash 29.02 High 3.20 10.27
Credit 28.68 High 3.92 15.36
Both(Cash and 
Credit ) 28.63 High 3.86 14.91

Source: Primary Data

Null Hypothesis: Irrespective of their mode of purchase the re-
spondents have same level of opinion on the benefits enjoyed by 
them from the credit cards.

Mode of Purchase Sum of Squares df Mean 
Square F Sig.

Between Groups 7.381 2 3.691

.209 .811Within Groups 10780.052 297 17.643
Total 10787.433 299
The Sig (p) > 0.05, the level of significance we accept the Null 
Hypothesis. The Mode of Purchasing and level of opinion on the 
benefits of the credit cards is significant.

9.	 FREQUENCY OF SHOPPING BY THE RESPONDENTS AND 
BENEFITS OF THE CREDIT CARDS
The respondents level of opinion on benefits with respect of 
their Frequency of Shopping is High. 

Frequency of shopping Mean Level of 
opinion

Std. 
Deviation

Co-
variance

Once in a month 28.45 High 3.77 14.25
Twice in a month 28.84 High 3.85 14.83
Thrice in a month 28.95 High 3.95 15.62
Once in a week 28.32 High 3.81 14.50
When need exists 28.87 High 3.81 14.51

Source: Primary Data

Null Hypothesis: Irrespective of their frequency of shopping the 
respondents have same level of opinion on the benefits enjoyed 
by them from the credit cards.

Frequency of 
Shopping

Sum of 
Squares df Mean 

Square F Sig.

Between Groups 32.560 4 8.140
.461 .765Within Groups 10752.044 295 17.655

Total 10784.604 299
The Sig (p) > 0.05, the level of significance we accept the Null 
Hypothesis. The association between the Frequency of Shop-
ping and level of opinion on the benefits of the credit cards is 
significant.

Findings with respect to the Benefits of the credit cards based 
on Z test and ANOVA

Both male and female respondents enjoy on an average of same 
level of benefits from the credit cards. Both Nuclear and Joint 
families respondents enjoy on an average of same level of ben-
efits from the credit cards. When compared, the Married re-
spondents were highly benefited than Unmarried respondents. 
The respondents of the Age group 41-50 have significantly high-
er opinion on benefits than the respondents of age group below 
30.The respondents of Professional education have significantly 
higher opinion on benefits than the School education category. 
The respondents in Private sector are much benefited than 
other category respondents. The respondents coming under the 
Income group 20001-30000 has significantly higher opinion on 
benefits of the credit cards than the income group of 10001-
20000. The respondents who are purchasing by cash are highly 
benefited by their credit cards. Irrespective of their frequency 
of shopping the respondents have same level of opinion on the 
benefits enjoyed by them from the credit cards.
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